






Research Approach Quantitative

Time Horizon Cross- sectional

Participants Apparel Shoppers

Instrument Questionnaire

Survey location Stores

Sampling Technique Non probability

convenience

Sample Size 988



Construct Measure variables Mean Std.dev Skewness Kurtosis

Attitude PLB Buying private labels makes me feel

good.
3.479 0.992 -0.311 -0.301

I love it when private labels are

available in apparels
3.405 0.961 -0.179 -0.246

For apparels the best buy is usually

private labels.
3.279 0.949 -0.0342 -0.409

In general pr ivate labels are of poor

quality.
2.95 1.065 0.2408 -0.429

Considering the value for money I

always prefer private labels.
3.18 0.980 0.0082 -0.282

PLB Purchase I would purchase the private label

brand
3.299 0.924 -0.0803 -0.257

Satisfaction with
purchase

I am satisfied with most of the “private

label brands” I buy at “my most

frequented store”

3.59 0.900 -0.275 -0.038

PLB Loyalty .I will continue to buy private label

brands not considering other brands.
2.94 1.053 0.216 -0.533

I Tend to buy the private label brand

than national brand
3.08 1.015 0.126 -0.491

I will make effort to search for the

favourite private label brand
3.19 1.065 -0.044 -0.581






